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Tata Power takes proactive measures to meet summer peak
power demand in Mumbai

- Comprehensive readiness throughout the power value chain of generation,
transmission, and distribution

- Atrtificial Intelligence & Machine Learning tools deployed to forecast peak power
demand; expects it to touch 1,030 MW

- Initiates Real-time monitoring of transformers, feeder pillars & cables through thermal
scanning

Mumbai, 3 April, 2024: Tata Power, with over 7.5 lakh consumers in Mumbai is all-set to
manage the increasing demand for power in the summer season and has taken extensive
measures across its Generation, Transmission and Distribution verticals to ensure uninterrupted
power supply to the city. Having deployed cutting-edge artificial intelligence and machine learning
tools to monitor and forecast demand, the company expects the demand for Apr-June-24 to be
peak at 1,030 MW from its consumer base in Mumbai.

Tata Power Mumbai Distribution has informed all its contracted generating units to keep full
availability during this period. On-ground transmission & distribution service team has been given
detailed work instructions, checklists, video tutorial training and schematics to ensure that they
are fully equipped with the knowledge and tools necessary for maintaining the efficiency and
reliability of the power network. The company has enhanced the distribution service by quick
restoration of power through adoption of cutting-edge Auto Transfer Schemes (ATS), LoRa loT
solutions, and Feeder Remote Terminal Units (FRTU) in its Distribution Substations (DSS) and
Customer Service Stations (CSS). It is also monitoring the network through thermal scanning of
transformers, feeder pillars, and cables. Additionally, the analysis of CCTV footage, along with
housekeeping and intruder alerts, is ensuring a secure and safe workplace.

All of the company's dedicated call centers and 10 customer care centers have been prepped to
handle consumers’ queries relating to biling and consumption during the season. With
participation from more than 2.3 lakh customers, in the weeks leading up to this summer, the
company held 9 Behavioural Demand Response (BDR) programme in Mumbai for better
preparedness to anticipate possible challenges and expects to hold 4-5 more such programme in
the coming weeks.

Apart from providing up to 50% discount on new energy efficient devices, an appliance exchange
programme is also being carried out to promote energy efficiency which includes energy efficient
ceiling fans, air-conditioners, LED tube lights and refrigerators for residential customers. Similar
offers are also available to its commercial and industrial consumers including conducting energy
audit for efficient demand side management this summer.
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In terms of generation, the company has completed preventive maintenance on its thermal and
hydroelectric plants and have ensured that no significant outages are planned during this
timeframe.

Recently, Tata Power collaborated with the Municipal Corporation of Greater Mumbai (MCGM)
under the demand flexibility programme for power optimisation by shifting water pumping load
from peak and non-solar hours to non-peak and solar.

About Tata Power:

Tata Power is a leading integrated power company and a part of Tata Group, India’s largest multi-national business conglomerate.
The company has a diversified portfolio of 14,464 MW, spanning across the entire power value chain - from renewable and
conventional energy generation to transmission & distribution, trading, storage solutions and solar cells and module manufacturing.
As a pioneer of clean energy transition in India, Tata Power has 5,593 MW of clean energy generation, which constitutes 39% of its
total capacity. The company has also committed to achieve carbon neutrality before 2045.Tata Power has established India’s most
comprehensive clean energy platform, with offerings such as rooftop solar, microgrids, storage solutions, EV charging infrastructure,
home automation et al. The company has also attracted global investors to support its growth and vision. Tata Power has successfully
partnered with public and private entities in generation, transmission & distribution sectors in India, serving approx.13 million
customers across the country. To know more about Tata Power, visit www.tatapower.com

Disclaimer:

The following press release/announcement may contain forward-looking statements within the meaning of applicable securities laws
and regulations. These statements are based on management's current views, expectations, assumptions, and projections regarding
the Company's future performance, business plans, growth prospects, competitive and regulatory environment, and other related
matters. Such forward-looking statements are subject to various risks and uncertainties, which may cause actual results to differ
materially from those expressed or implied in the statements. Factors that could cause actual results to differ materially from those
contemplated in the forward-looking statements are not limited to changes in economic conditions affecting demand/supply and price
conditions in the domestic and overseas markets in which the Company operates, alterations in the business environment, fluctuations
in Government regulations, laws, statutes, judicial pronouncements, and other incidental factors. The Company does not undertake
any obligation to publicly update or revise any forward-looking statements based on subsequent events, information, or developments,
except as required by applicable laws and regulations.
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